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Businesses flourishing at
Uptown’s 7th Street Public Market
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the Market businesses employ nearly 100 people
and do direct business with more than 45 North
Carolina food-related businesses representing 30
counties.
The 7th Street Public Market has also become the
heartbeat of health and wellness in Charlotte. Each
small business is hand-picked because they offer
fresh, local food with Carolina flavor to thousands of
customers each year. Our loyal, long-standing business owners work tirelessly to ensure that Market
customers are more than satisfied when they visit.
These entrepreneurs are often complemented by
seasonal vendors who bring in food products and
produce directly from nearby farms. The result is a
holistic Market unique to Charlotte’s Uptown that
offers a variety of choices every day of the week,
every month of the year.
Of course, health and wellness is not based on
food alone. The 7th Street Public Market has become
a key element of the system for visitors, residents
and Uptown employees who visit every month,
thanks to support from presenting sponsor
Carolinas Healthcare System and founding sponsor
Blue Cross and Blue Shield of North Carolina. From
hosting a Charlotte B-cycle station outside its doors
to promote healthy transportation, to offering educational classes, cooking demonstrations, health
screenings and special events, the Market is a vital
part of Charlotte’s system of health and wellness.
The 7th Street Public Market was designed to be a
small business incubator – a place where entrepreneurs could jump start their business models with
fewer hurdles. Several of our businesses, including
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